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Foreword v

“Mass communication” is an academic term that describes numerous 
methods through which individuals and organizations communicate information 
to large portions of the population at the same time, usually through the use of 
broadcast or print media.

The term “mass communication” is frequently used in a broad sense to 
refer to the spread of entertainment, arts, information, and messages through 
various media such as television, radio, newspapers, magazines, motion pictures, 
recorded music, and other related media outlets. Broadcast television, cable, 
video playback, theatre projection, recorded song, radio talk, advertising, and the 
front page, editorial page,sports section and comics page of a newspaper are all 
examples of phenomena in which this general use of the term is only appropriate to 
designate the most commonly shared features of otherwise disparate phenomena. 
Mass communication refers to the activities of the media as a whole, and does not 
distinguish between individual media, modalities of communication, genres of 
text or artwork, production or reception conditions, or other concerns pertaining 
to actual communication in this context. The  main analytical function of this 
phrase is to distinguish between interpersonal, small-group, and other face-to-
face communication settings, which is not the case with masscommunication.

The purpose of this book is to determine the impact and significance of 
technological integration in mass and communication. Technology, in all of its 
manifestations, has an impact on practically everyone in the world. Because of its 
complexity and rapid growth, information technology has unquestionably had the 
greatest impact on people’s daily lives. Even the unit of time we use to measure a 
year has shifted to‟an Internet year.”

The evolution of information technology has completely transformed the 
way news is conveyed on electronic media, as evidenced by on-the-spot reporting, 
live interviews, live coverage,video conferencing, and other features that were 
previously unthinkable. Althought here has been an increase in the amount of 
news, the credibility of the news has diminished. Furthermore, the use of the most 
up-to-date techniques in electronic media has increased the overall quality and 
consistency of news presentation. The advancement of information technology 
has significantly improved the flow of information through electronic media. 
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I have written the book in an attempt to determine the impact of New Media 
technologies, such as the internet and cell phones, on social relationships. In 
light of the widespread adoption of these two new technologies in our society, 
the researcher is paying close attention to the ways in which they are altering 
our lives. Technology has been lubricated, and new cell phones now include the 
capability of connecting to the internet.
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